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Pet Health Insurance by the Numbers
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Be an Advocate for Pet Health Insurance

O of veterinarians educate patients or provide
O materials on PHI during appointments

Being an advocate is not the same as selling.

Clients are more likely to visit Pet owners utilize services Pet health insurance

sooner when accident, injury, more and better follow will help fuel the

or illness strikes and receive doctor's recommended growth of your
the full range of care course of treatment veterinary practice

Veterinary Support is Key

Practices that take an active role in educating clients about pet health
insurance are more successsful in expanding coverage than those that simply
set out brochures. The NJVMA recognizes the important role that veterinary
professionals play in educating clients on the bene ts of pet health insurance.

Here are 5 steps that you can take to encourage the use of PHI in your practice:

Select one or two pet Designate key sta
insurance companies members as pet

to recommend insurance advocates

Talk to your clients Make pet health
about pet health insurance part of
insurance practice protocol

For more tips on how to promote pet
health insurance in your practice,

Provide online download NAPHIA's Practice Guide
resources for clients
to obtain more info For more information on PHI

providers and other resources visit
njvma.org/pet-health-insurance/

NJVMA.org

*Source: 2016 study conducted by the North American Pet Health Insurance
Association of veterinarians and pet owners in the United States and Canada



